
Alvin Wamocho

Simiso Ncube
© Kantar 2024



BE MORE PRESENTPREDISPOSE MORE PEOPLE FIND NEW SPACE

POWERED BY THE MEANINGFUL DIFFERENT AND SALIENT FRAMEWORK AND MOST MEANINGFUL DATA

BEHAVIOURS: CONSISTENT, CONNECTED, OPTIMISED

Growth accelerators for winning marketers to operationalise effectively
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Evidence-based predictions

 - Kantar BrandZ

    - 4.3 million consumers, 21,000 brands, 

      54 markets

  - Kantar’s Global MONITOR

   - 28 Markets

Expert predictions from across Kantar

‘Foresight can't 

predict the 

future, but it can 

prepare for it.’ 
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Access the content here and share with your teams

Access the content here 

and share with your teams

Download the PDF to share with your teams

Download the PDF to 

share with your teams

Listen to the authors talk about the trends

Listen to the authors talk 

about the trends
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https://www.kantar.com/campaigns/marketing-trends
https://www.kantar.com/campaigns/marketing-trends
https://www.youtube.com/playlist?list=PL71nmPoD-791fk93phPBXBpl5_RdPcInq
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