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What you'll see and
e How Brand Connect“éa

© Which brands do Kenyans truly connect with?

aping Up in 2025
000

© The most memorable brands and campaigns from the second

half of 2024.

do to stay ahead.



Demographics

e Total Universe: 600 y

* We spoke to male (50%) and female (50%)
respondents

« The audience was selected across all counties,

* Income segments:

o AB (5%)
o Cl1 (35%)
o C2 (15%)
o DE(15%)

« Age Split:
© 18-24 (7%)
O 25-34 (48%)
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Brand Connection




What makes you feel connected to a brand?

The brand consistently delivers great quality

Affordable pricing/value for money 55%

A brand | have known and used for a long time 37%

Personalized experience — The brand understands my needs and preferences. 30%

Great customer service - They treat me well and solve my issues quickly 22%
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60%



Which brand(s) did you feel connected to in the past 6 months?
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Why have you lost your trust/connection to a brand in the past 6 months?

Price Increase

* Perceived quality drop * Poor Customer Service
* Personal care products
* Non-alcoholic beverages * Telcos
« Household products .
« Sanitary towels * ISPs
(cleaning) * Dairy * Banks
* Personal care products « Govt. Institutions
* Telcos (bundles)
* Bread  E-commerce platforms
* Flour
« Condoms

« Consumer electronics



Throwback to 2021...

“Quiet” brands

Respondents felt these were “quiet”. The

picture has changed today




o O 'wmmﬁéif

ChaiKweli ina - ot Lk, fnppy TIVIES

a'\rdes\

Rich and Creamy

Maziwa




What is one brand that’s no longer around that you truly miss?



What is one brand that's no longer around that you truly miss?

Home Of Value




Dairyland and Cadbury banking on

nostalgia



Cadbury has transformed chocolate into an emotional experience...

‘Uz.\ x‘~-

Neuromarketing—the intersection of neuroscience and

marketing—reveals that the human brain, driven by emotions, is the true

decision-maker, not the wallet.
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Influencers




Which brand have you seen an influencer promoting?

SportPesa P airtel
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Beyond influencers, we've seen the power of consumer advocacy...

Dogo @Dogorizee - Oct 31, 2024

H @ /Mbu - 44
Tushike county@ N KevMbugua & ©Kevibugz - Oct 21

Jana governor alinipea county nishikilie@ METRO @iametroo - Oct 27, 2024
What i mean when i say, twende tushike county@®

.

brat.slut @Imdzzaddy - Oct 29, 2024
Ukiambia SDA nigga "Tushike county”

Q2 @] Qa

Muez,ENG @Muez _ENG - Nov 18, 2024
Tushike County!

@ Lemar. & @Fodanceinnit - Oct 22
“v¢~ County imekuwa symbol of national unity.
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PERFECTLY BALANCED
PREAMIUM WHITE BREAD
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only ancestors
remember this@®

A little Throwback Thursday... N lm L h .H p
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Thinking of the last six months, which brand has had the most memorable ad(s) on TV?
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Billboards
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Thinking of the last six months, which brand has had the most memorable
Billboard ads?
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The Use of Al in advertising...

« Audiences can easily identify flaws in Al imagery which may get in the way of ad

effectiveness.
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Key Takeaways....

Great brands don't just sell, they connect.

S Create a sense of purpose, community, and emotional resonance.

O The best campaigns are not just creative — they're propelled by data analytics

O Brands must learn to maximize the influence of their customers to boost

engagement metrics and connect through emotional triggers.

PURPOSE




RIP DUO OWL WES e B

(YEW ydur cause of death be identified ASAP. Someone forgot their space suit..

One thing we know for sure: Fly high bestie ¢
It's not smallpox, because the disease has been eradicated since 1980.

It is with heavy hearts that we inform you that Duo, formally
known as The Duolingo Owl, is dead.

Authorities are currently investigating his cause of death - mmmasg e lsia i o
and we are cooperating fully. Tbh, he probably died waiting , ’ - e
for you to do your lesson, but what do we know.

Microsoft Copilot # @\SFTCopilot - Feb 11 Xi -
RIP

We're aware he had many enemies, but we kindly ask that
you refrain from sharing why you hate him in the
comments. If you feel inclined to share, please also include
your credit card number so we can automatically sign you
up for Duolingo Max in his memory.

We appreciate you respecting Dua Lipa’s privacy
at this time.




At OnePulse, we are driving the Future of Marketing

Al-Driven
Marketing decisions and actions powered by
artificial intelligence for personalization and

predictive analytics.

Data Oriented

Leveraging data insights and foresight to
understand customer behavior, optimize

campaigns, and measure ROI.

Personalized and

hyperlocalized

Tailoring marketing messages and offers
to individual customers based on their

preferences and behavior.

Community Driven

Brands need to collaborate with their
customers to build powerful
communities that they can be proud to

be a part of.
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Consumer Trend Consumer

Insights Forecasting Advocacy

Customer .
Geo-Mapping

Retention

At OnePulse-Africa, We use technology to unlock consumer
codes, providing brands with the tools and insights to conquer

the market...
Insights & Foresight in a Beat /3



BUILDING FUTURE-READY BRANDS
THROUGH INSIGHT-POWERED SOLUTIONS







