THE REPORT
CARD ON GENZ IN
KENYA

Drivers of Change and
Implications for Marketing and

AdvertiSi ng Presented on 14th August 2024 by:
OnePulse Kenya




What you'll see and hear...

e Some key findings on the overall sentiments of Kenyans towards the

government performance across different generations;
- Boomers
-Gen X
- Millennials

-GenZ

 The role of organizations and brands in political engagements

o Kenyans' political involvement and their expectations from brands



Demographics

e Total Universe: 600
e We spoke to male (50%) and female (50%) respondents
e The audience was selected across all counties

e Age Split:

o 18-24 (25%)
o 25-35 (30%)
o 36-45 (17%)
o 45-54 (10%)
o 55+ (5%)
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GenZ, born between 1997 - 2012,

They're the largest generation in Africa(31%)
and Kenya(33%)

Digital natives

Value and experience driven - brand loyalty hinges on shared
values

Masters of the omnichannel experience

Diversity Champions

Even if they aren’t your target audience, they are probably
influencing your target audience



Why do you think young people are so passionate about political issues now

@ Impact on their daily lives @ Disillusionment with Government:

e Because it affects our day to day life e Corruption

» Because the government does not seem to

e Their future is at risk
care about them

* To better our future in the country o« Government failure to deliver their promises

o Because it affects their daily lives
e Their future is being pulled down by old age

. politicians
@ Economic Concerns

e Lack of jobs, poor economic conditions * They are tired of the political class

* They need to make ends meet e They don’t want to suffer like their parents

e High cost of living and higher taxation rates




Why do you think young people are so passionate about political issues now

@ Desire for Change and Better Governance @ Others

e They want change e They are the future leaders of this country

 Because they want a better governance « Because they are well-educated and

« They want transparency, corruption-free and aware of their rights
equity e They are more informed on current issues,
e We want accountability and transparency in constitution, and their human rights
government.
@ . . . e Because of the awakening and realization
Frustration with Current Leadership that politics has a direct influence on their
e Because the leaders have been lying to them livelihoods
* The country is in a mess created by political e Unlike the old generations, they are tech-savvy

class with selfish interests

e Because they are the ones being affected the most
« Because people are tired of the political class
using taxpayers money




The Triggers..
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REJECT FINANCE BILL...
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Finance Bill 2023/24 had
a significant impact on
Kenyans’ cost of living

While still adjusting, the Government came
up with Finance Bill 2024/25, which taxed
basic daily commodities:

e Bread
e Sanitary Towels
e Diapers

e Vehicle Tax
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e Digital tax
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HOME  CAPITAL WARAKETS

Businesses added N =
their voice.. '1

Business Daily o

COMMODITIES  CUMEMOES  CLOBAL MARKETE  WARKET HEWS  REAL ESTATE

Edible oils firms plead for freezing of import

006000

By David] e
Matior Modia Groun

Blamufacturers of edible ails in Kenya have petitioned the government to delay the
irnpdementation of 10 percent duty on imported croede palm oll that became operational
ot July 1, 20024, calling it panitive and insensitive ata time Kemwans are godng through

Ieard tirnes.

[he Edibde O Manufacturers Association of Kenya notes that imposition of the tax on
irnpoeted crude palo oil, & key ravw material used in dhe production of oooldng ofl will
lead o signiticant Fise in price of the cormmodity, an essential howselald staple bor

millions of Kenyans,

CORPORATE

Unsastainability

By PHIDEL KIZITO
Published June 7, 2024
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Citizen Digital

6 Jun 2024 — Digital taxi-hailing companies have wamed that the six per cent Significant
Economic Presence (SEP) tax proposed in the 2024 Finance Bill ...

@ The Kenya Times
hitps:/fthekenyatimes.com » national » eabl-wams-of-m...
EABL Warns of Mass Layoffs Over Proposed Taxes

25 May 2024 — Notably, EABL is not the only company that has raised concerns regarding the
fax implications outlined in the proposed Finance Bill 2024. The ...

@ YouTube - Citizen TV Kenya
4 1K+ views - 2 months ago

EABL raises concerns over new tax proposals in Finance Bill
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Overall Sentiments toward the government: Trust

Generational differences

Age Average score
18-24 2.43
25-35 2.5
36-45 y. X

L6+ 2.59

Trust in Government Decisions-
2.48 Average Score
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Overall Sentiments toward the government: Transparency

Perception of Government Transparency-
2.38 Average Score

1 8. 8. ¢

Generational differences

Age Average score
18-24 2.4
25-35 2.41
36-45 2.28

L6+ 2.38
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Overall Sentiments toward the government: Satisfaction

Satisfaction with government
performance - 2.35 Average Score

1 8. 8. ¢

Generational differences

Age Average score
18-24 2.24
25-35 2.35
36-45 2.37

46+ 2.46
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What, in your opinion, is the main issue that needs to be
addressed?

Corruption
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Through which platforms are you most
likely to participate in political activities?
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Online Campaigns
66%

ey

would participate in
political activities




Over 8 in 10 believe politics influences their everyday life

Female respondents - 85% Male respondents - 83%
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A First in
Kenya - What
Stood Out

Digital activism & street protests

Creatives - T-shirts, Stories,
Posters, Music, DJs in clubs

Contributions and Donations

Civic Education - Translations,
young doctors and lawyers

Techies - Building GPTs, USSD's,
Walkie Talkies




Which brands have stood out the most for you positively
during the political movement?

LSK - TikTok

Royal Media Group E Safaricom

Java Alyusra Uber X(TWitte r)
Red Cross !F:" gI) . .
§o E. Nation Media Group
CitizenTV 2 5 NTV
Ford Foundation % Instagram



f."_ v' - Jun 24

{ $ Help me add to my Maandamano starter pack

1. Kfc

2. Uber

3.iPhone

4. Toothpaste e e Jul 1 .

3. £ Dear Kenyan GenZ iPhone brandishing, KFC eating, Uber travelling digital

6. whankers, let nobody tell you you can't change the world. A step at a time.
. This war is not over, one battle won and you move to the next one. Thank

HREJECTFINANCEBILL2024 you

-Jul 1
“ | was just telling my son that Uber, iPhone and KFC are really powerful.
Now | owe him a trip to KFC and an iPhone.

You think GenZ have shown us things, wait till we get the Alphas in action

Gathirwa @Gathirwad - Jul 16

@ Iphone
. Uber@@
As a parent of a Gen-Z, I'm here to say that if my daughter wants to go KEC .
for the protests, I'm very comfortable sending her in an Uber, buying her Sasa Zal Shukal

KFC (and additional snacks), giving her airtime and data for her phone 0 B0 20 CRBD “RutolueiC
and picking her up when she's done. cecupy uesday #Uccupy utohustao
. Citizen TV Kenya 3 @citizentvkenya - Jun 21

Ichung'wah: Those protesting in Nairobi use iPhones, arrive using Ubers then
leave and eat KFC

3 The Kenyan Vigilante
%' @KenyanSays

Uber, KFC and Iphone Gen Z have a word for Mr President ... Weuh hawa
ni ungovernable@ @

e Jul 2
Maandamano ya KFC ,iphone and Uber .

1:00




Which brands have stood out the most for you negatively
during the political movement?

Telcos

Political Parties

Government Agencies

Social Media Platforms
Media Houses
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Also, to all influencers who had campaigns this month/week, tell your
agencies/clients you’ll be taking a break to fight for your country. Selling
will resume when we get our country back. #RejectFinanceBill2024

a:18 AM - Jun 20, 2024 - 3,460 Views




How important is it to you that influencers and content creators

take a stand on political activism?

Age Average score
Overall Importance of Influencers 18-24 4.0
Taking a Stand - 4.17 Average Score
25-35 4.34
36-45 4.12
46+ 3.8
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How has the perception of your
favorite brands changed in response
to their stance on socio-cultural and

political issues?

Negatively Changed
30%
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Which brands/categories of products do you
feel could have capitalized on the protests?



: AlJazeera
Img Source: phr.org
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| Starlink ¢ B @Starlink
& No long-term contracts.

Easy to order online

STARLINK

Ksh1,300/mo for up to 200+ Mbps

ENGINEERED BY SPACEX




Overall consumer sentiment

Believe brands and organizations
should play a role in the political
situation.

85%




Some Key Takeaways for Brands

@ Importance of foresight - trend forecasting can help you stay ahead of the curve

e Brands must now power up consumer insights with foresight.

« OnePulse has the binoculars to bring you critical brand foresight on the go....

@ The power of digital activism

 Reject Finance Bill campaigns were mainly driven through social media.

e Brands can now use the proven power of this same audience (Gen Z, Millenials ) to
drive adoption.

Customer Advocacy - Brand evangelism tools by OnePulse now available
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ONEPULSE KENYA

BUILDING FUTURE-READY BRANDS THROUGH
INSIGHT-POWERED SOLUTIONS

Please reach out to;

abby@onepulse.co.ke

or
info@onepulse.co.ke




